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Boca Raton, FL — Why would a celebrity pay $4K for a
dress when they can get the same style dress customized with
subtle changes for only $499? “So many women can’t afford
a $4K dress or have low self esteem issues, especially cancer
survivors,” says the owner of Wornbyacelebrity.com.

She took care of her aunt until she passed away from
pancreatic cancer which the doctor told her was, in his
opinion, the worst cancer around. She believes in giving
back to a cause that would help people with cancer,
especially African Americans since they have the highest
mortality rate. Thus her company, Wornbyacelebrity.com,
intends to donate monies to cancer research for pancreatic,
ovarian, breast, and leukemia for people of all races so they
don’t have to endure the stress of seeing a loved one
deteriorate right before their eyes.

Her belief in always looking for ways to give back to the
community now allows salons and makeup artists
nationwide, whose mission it is to make women look and
feel special, the opportunity to list their company’s
information on the web site at www.wornbyacelebrity.com -
at no charge. This is on a first come first serve basis, and
once the slots are filled for each city - the opportunity to get
listed will be closed.

She envisions sales exploding as if the company was selling
on QVC or
HSN. The
c o m p a n y ’ s
mission is
simple and that
is to provide
h i g h - e n d
products to
c o n s u m e r s
worldwide at
a f f o r d a b l e
prices. Her
confidence that
the mission of
being a
successful well-
known and
respected global
company will

grow and
c o n t i n u e
throughout the
years will be a
reality.

She is focused on
maintaining the
highest quality
standards for the
c o m p a n y ’ s
products, to
provide the best
customer service
possible, promote
an inclusive
workplace and
help the
c o m m u n i t y .
Different from its
c o m p e t i t o r s ,

Wornbyacelebrity.com offers quality celebrity inspired
customized dresses that come with great beading, top
of the line sewing, minimum seam visibility, and the
best lining which gives body to and allows gowns to

move effortlessly. They
also offer glossy fabric for
luxurious appearance, and
finely done hems. Their
items are shipped from
America to any country to
wear to any formal fancy
wedding, events when the
paparazzi is present like
dinners to benefit a
particular charity, awards
presentations, corporate
parties, black tie affairs,
proms, debutante balls,
official state dinners,
galas, operas, or ballets.
Most of all the items are
sold for as low as $299 -
not $4K.

Celebrity Dresses at Everyday Prices Help Cancer Survivors
www.WornByACelebrity.com

Bridgette Elliott, CEO
WornByACelebrity.Com

P.O. Box 880366
Boca Raton, FL 33488

Tel. 561-727-7496
wornbyacelebrity@aol.com
www.wornbyacelebrity.com
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KNIGHTS IN SHINING ARMOR
By Aundra Bryant
Tallahassee, Florida

The Order of the Knights of Pythias is an international
fraternal organization which was founded in Washington, D.C.,
February 19, 1864 by Justus H. Rathbone.  The first African
American Pythian lodge was organized in Vicksburg,
Mississippi, April 1880 by Dr. T. W. Stringer, and known as
Lightfoot Lodge N0.1.  The primary objective of this fraternal
organization is to promote friendship among men and to relieve
suffering in our society.  The Knights of Pythias organization is
based upon the lessons of the familiar story of Damon and
Pythias, two great friends whose bond went beyond that of
mutual trust and respect.  As a result of this dynamic friendship,
the principles of this order, friendship, charity and benevolence
are taught among the membership. It was not until the Negro
lodges received an executive order from Congress that they were
recognized by the other white pythian lodges.

The Knights of Pythias also teaches one to love God, care
for family and
protect and
respect their
county.  This great
organization is a
charitable one which
supports the Sickle Cell
Foundation, Habitat for
Humanity, American Heart
Association and Little
League Baseball Teams.  The
Knights of Pythias participates
in mentoring programs at local
schools and sponsors scholarships
to recipients at Colleges and
Universities.

The Knights of Pythias in the
Florida jurisdiction is under the leadership
of Sir Knight Clarence Monette of Port St.
Joe, Florida.  Sir Donald Austin of Des

Moines, Iowa is the acting Supreme
Chancellor who replaced the late
Rev. Dr. Benjamin L. Hooks who
headed this great organization for
over thirty years. We invite men

who are willing to
devote time, talent and

treasure to the
betterment of our

community to join these
great group of brave knights.

If you would like further
information please visit the

Knights of Pythias website:
http://knightsofpythiasfl.com
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Tiger Woods has had a rocky two years — on and off the field — but remains
the top-paid athlete in the world. Woods hasn’t won a golf tournament in 20
months and has lost sponsorship deals with Accenture, AT&T, Gillette and
PepsiCo since his marital infidelities surfaced. Still, Woods remained at No. 1
in Forbes’ annual report on athletes’ earnings. 

Woods, 35, earned $75 million in prize money, appearance fees, licensing and
endorsement income in the 12 months ending May 1. Los Angeles Lakers star
guard Kobe Bryant ranked No. 2 on the list with $53 million in earnings.
Miami Heat star LeBron James ($48 million), tennis star Roger Federer ($47
million) and golfer Phil Mickelson ($46.5
million) round out the top five. 

Woods, whose annual income has dropped
$50 million since its peak two years ago,
remained on top because of his
lucrative business deals with Nike
and Electronic Arts, according to
Forbes. Nike, with Woods as the
face, launched a golf division in
1998 and last year reported sales of
$638 million. EA has produced the
“Tiger Woods PGA Tour” video
game for 14 years now, and this
year’s version sold a record
225,000 units in its first month on
sale, according to Forbes. 

Forbes’ Top 50
1. Tiger Woods, $75 million 

2. Kobe Bryant, $53 million 
3. LeBron James, $48 million 
4. Roger Federer, $47 million 
5. Phil Mickelson, $46.5 million 
6. David Beckham, $40 million 
7. Cristiano Ronaldo, $38 million 
8. Alex Rodriguez Baseball 35 $35 million 
9. Michael Schumacher, $34 million 
10. Lionel Messi, $32.3 million 
11. Fernando Alonso, $32 million 

12. Rafael Nadal, $31.5 million 
13. Valentino Rossi, $31 million 
14. Tom Brady, $31 million 
15. Lewis Hamilton, $30 million 
16. Derek Jeter, $29 million 
17. Dale Earnhardt Jr., $28.5 million 
18. Yao Ming, $27.7 million 
19. Dwight Howard, $27.6 million 
20. Dwayne Wade, $26.2 million 
21. Peyton Manning, $26.1 million 
22. Ichiro Suzuki, $26 million 
23. Carmelo Anthony, $25.1 million 
24. Kaka, $25 million 
25. Manny Pacquaio, $25 million 
26. Jeff Gordon, $24.9 million 
27. Rinaldinho, $24.7 million 
28. Amare Stoudemire, $24.5 million 
29. Maria Sharapova, $24.2 million 

30. Wayne Rooney, $24.1 million 
31. Jimmie Johnson, $24 million 

32. Kevin Garnett, $23.8 million 
33. C.C. Sabathia, $23.6 million 
34. Jim Furyk, $23 million 
35. Vince Carter, $21.8 million 
36. Johan Santana, $21.5 million 
37. Tim Duncan, $21.2 million 

38. Chris Paul, $20.9 million 
39. Mark Teixeira, $20.8 million 

40. Ryan Howard, $20.8
million 

41. Miguel Cabrera, $20.3 million 
42. Rashard Lewis, $20.1 million 
43. Todd Helton, $19.6 million 
44. Ernie Els, $19.6 million 
45. Joe Mauer, $19.3 million 
46. Dirk Nowitzki, $19.3 million 
47. Barry Zito, $19.2 million 
48. Jahri Evans, $19.1 million 
49. Pau Gasol, $18.9 million 
50. Michael Redd, $18.8 million 

Tiger Woods is still earning the most money out of any athlete in the world.
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Atlanta, GA - Black Cruise Club 
(www.BlackCruiseClub.com), a travel agency
organizing black cruises, is attracting the attention
of black vacationers nationwide. The company’s
website, BlackCruiseClub.com is promoting annual
black cruises in which people from all over the
country are invited to enjoy several days of fun and
social interaction on the open seas. Destinations
will include The Caribbean, as well as Europe and
Alaska. 

While Black Cruise Club is not the only company
promoting black cruises, it is one of the only that
also happens to be a professional cruise travel
agency, so it knows the cruise business well. “An
in-depth understanding of the cruise business is
important for passengers who depend on us to
handle the details of their cruise vacation,” says
Aubrey Williams, founder of Black Cruise Club.
While some other black cruises are organized by
small, independent event promoters, Black Cruise
Club has the backing of a large franchise possessing
the knowledge and resources to be more effective in
the cruise industry. 

Williams started Black Cruise Club to provide a
better option for black cruises to young black
professionals, as well as the black middle-aged
cruise market and black retirees. “While everyone is

welcome on our black cruises, we don’t focus on
the college party groups as some black cruise
promoters do,” says Williams. A broader focus
caters to a wider range of people on these cruises,
so you’re likely to see young professionals, moms,
dads, and grandparents, as well as singles and
couples. 

Another differentiating factor of Black Cruise Club
is that it caters mostly to well-off black Americans.
That being said, their annual group cruises lean
toward the larger, nicer cruise ships as opposed to
the older, smaller vessels. Black Cruise Club clients
expect a more upscale experience, hence BCC’s
selection of only balcony staterooms on some
cruises, rather than the lower-cost inside cabins that
don’t have balconies or windows. “Our clients can
afford better choices, and that’s exactly what they
expect,” says Williams. 

While the name Black Cruise Club might imply
that there’s something to join, it’s totally open to
the public. At this time, formal membership is not a
requirement, and association with the club is
limited to “liking” its Facebook page - no cruise
booking required. 

About Black Cruise Club:
Black Cruise Club is a project of Cruise Holidays
franchise owner Aubrey Williams. Black Cruise
Club organizes annual black cruises on cruise lines
such as Royal Caribbean, Holland America,
Celebrity, Princess, Norwegian Cruise Lines,
Carnival Cruise Lines, and more. For more
information, contact (888) 870-0004 or email
awilliams@cruiseholidays.com or visit
www.BlackCruiseClub.com 

BLACK CRUISE CLUB OFFERS UPSCALE CRUISES 
FOR AFFLUENT BLACK AMERICANS 
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I spent twelve years of my life addicted to drugs and
alcohol and believe me it was no picnic. However I
did learn valuable lessons from that experience that I
share and examine in all of my books, “As Long As
There Is Breath In Your Body, There Is Hope”, “Rare
Anointing” and “You Are Beautiful.”

I must say, through the experience of having been a
bonafide drug fiend, I learned what it means to have
to have something. When I was addicted to crack-
cocaine especially I learned what it meant to crave
something literally all of the time until I got it. My
whole life was consumed with either using, thinking
about using, or doing whatever it took to use. I was
very passionate about my addiction. Drugs came first
period. I had no other choice because I was addicted.

Well it has been over
twenty something
years since I have
been free from
drugs and alcohol
and walking in my
recovery and I’ve
come to accept the
fact that I have
somewhat of an
a d d i c t i v e
personality.

That trait has
a c t u a l l y
served me
well. Over
the years I
have learned
how to make
it work for me
because it fuels passion and
persistence. After getting clean and sober I had to
find another target for all of that energy. I had to find
my “It” which I identify as my purpose and destiny. I

learned how to use
positive passion and
persistence to
produce life and
happiness instead of
the death and misery
that my addiction
produced.

In “U Got to Have It”
we will examine ways
to discover what your
It is and look at ways

to help you get It Now!
Ultimately you will see that life is all that it is
“cracked-up” to be and dreams do come true when
you realize that you have got to have it!

Now I ask you the question, “What is It that you have
got to have?” Not so fast let’s get through the clichés
and automatic responses. You may say the obvious:
food, shelter, clothing, love, sex, belonging, God, etc.,
however even after your basic needs are met there are
other personal desires that are imbedded in your DNA
that reside deep within your heart.

Even after we find God or He finds us there are still
things that are calling to us waiting to emerge and be
fulfilled. Sometimes they are felt as nagging aches, or
an itch that needs to be scratched but can’t be reached,
that is the It that will be revealed and fulfilled in your
life as you read this book!

ORDER YYOUR CCOPY
TODAY!

www.UGotToHaveIt.com
OOnn SSaallee NNooww
- OOnnllyy $$55..0000 -

Rosalind Y. Tompkins

U GGot TTo HHave IIt
You Can Have It All!
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President Barack Obama expressed concern about the sudden
slowdown in the economy but said he is not worried about a
second recession and the nation should “not panic.”

This statement resulted from news in May about the new
economic trouble and job growth slow down. President Obama
tried to reassure Americans worried about high unemployment
and expensive gas that the nation is on a slow, if not steady, path
to recovery.

“I am concerned
about the fact that the
recovery that we’re
on is not producing
jobs as quickly as I
want it to happen,”
Obama said. “We
don’t yet know
whether this is a one-
month episode or a
longer trend.”

Either way, there
appears to be little
Washington can do
about it. Federal
Reserve chief Ben
Bernanke, speaking
in Atlanta on Tuesday,
acknowledged the
economy has lost
momentum but said
nothing to suggest the
Fed was about to take
any bold new action
to further shore it up.  

And with lawmakers
fighting over the
nation’s budget deficit and long-term debt, there is no political
appetite for a second major federal stimulus bill like the one
passed by Congress in 2009.

At the same time, the president is confronted with a slate of
figures presenting challenges to both the economic recovery and
his own re-election prospects. Just as the field of Republican
challengers begins to take shape, a Washington Post-ABC News
survey found that public disapproval of Obama’s handling of the
economy has reached a record high, 59 percent.

The poll found that Obama and former Massachusetts Gov. Mitt
Romney are tied among all Americans in a hypothetical race for
president. It gave Romney a slight edge, less than the margin of
error, among registered voters.

Seventeen months before the election, unemployment is 9.1

percent. When Obama took office, it was 7.8 percent. Most economists
think the rate will be above 8 percent at election time next year. Since
World War II, no president has been re-elected with unemployment
higher than 7.2 percent.

The news brought the latest in a stream of downbeat economic news, a
government report that said businesses advertised fewer job openings in
April than in March. There were 4.6 unemployed people, on average, for
each available job in April. In a healthy economy, the ratio is more like 2-
to-1.

Even if all the open positions
were filled, 10.7 million
people would still be
unemployed. That compares
with 7.7 million who were
unemployed when the
recession began in December
2007. The recession ended in
June 2009.

Obama’s early Republican
presidential challengers have
seized on the economy to try
to take advantage. One of
them, former Minnesota Gov.
Tim Pawlenty, accused
Obama of being satisfied with
a second-rate economy
“produced by his third-rate
policies.”

The former Minnesota
governor proposed cutting
taxes on business by more
than half and simplifying the
tax code to just three tiers,
with a top marginal rate for
individuals of 25 percent. The

top marginal rate now is 35 percent. Pawlenty would also eliminate taxes
on capital gains.

President Obama and his advisers have mainly played down the souring
economic news. Recoveries are often uneven, they note, especially after
severe downturns like the Great Recession. The president noted that
hiring had been robust for three straight months before the bleak jobs
report for May.

He promoted steps the administration has already taken, such as tax
breaks for business investment, and a long-term agenda of debt reduction
and spending on education, infrastructure and energy research.

At a time of high public concern about the economy, discouraging data
can make people wonder, “Well, are we going to go back to this terrible
crisis?” Obama said. “And that affects consumer confidence, and it
affects business confidence, it affects the capital market. And so our task
is to not panic.”

President Obama Expresses Concern 
About Slowing Economy
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By Dr. Benjamin F. Chavis, Jr
Black Alliance for Educational Options (BAEO) 
President of Education Online Services Corporation

Wake up! What we do now in 2011 will determine whether or
not the 2012 Elections will be fair and just as required by the
1965 Voting Rights Act. My whole life has been and continues
to be in the Civil Rights Movement. We all should stay alert
and involved because our voting rights are precious and we
fought too hard to allow any “regression” (the systematic
redrawing of voting districts particularly in the state of Florida
that will end up losing Black American and Latino American
voting representation in the U.S. Congress.)

Black Americans once again stand at a critical junction in
helping to determine the future of the United States of America,
and thereby also the future of the world. Fifty million African
Americans with a spending power of one trillion dollars and
millions of potential votes in the upcoming November 2012
national elections across the nation are well strategically
situated to play a major role in determining the outcome of
these important elections.

There are some who say that every election should get our
attention. But, it would be a major oversight for us not to see
that there are forces hard at work now to regress and suppress
the Black and Latino vote across America. That is why the
upcoming congressional hearings on voting rights in Florida
and in other states are so very important. 

- Will the Tea Party be successful this year in its backlash
tactics against the Obama Administration?
- Will the jubilance of the election of the first African
American President of the United States, three years ago,
give way this year to the forces of bigotry and reactionary
politics?
- Will the majority of all Americans be too quick to forget
the shameful and disastrous economic condition that
President George W. Bush left the country in when he
departed the White House in January 2009?

These questions and many more will be answered by the civic
action or inaction of African Americans and others who care
about the future of America, as we prepare to hopefully have an
unprecedented turn out of our votes on or before the November
2012 elections.

One the leading national research bodies, the Joint Center for
Political and Economic Studies in Washington, D.C., released
a study on the power of the Black vote in America. Dr. David
A. Bositis led the study for the Joint Center. He concluded that

if there will be a strong
turnout of the African
American vote in
2012, as it was in
2008, will determine
the results of who will
be in control of the
U.S. Senate and
House, as well as
whether or not
President Barack
Obama will be re-
elected President of
the United States.

Millions of dollars,
however, are now

being spent to confuse
African American voters. One such deceptive ploy is going
on once again in the state of Florida with the so-called “Fair
Districts” Constitutional Amendments that were approved
in 2010. I believe these Amendments are unconstitutional
and a blatant violation of the Voting Rights Act. These
proposals are unfair and will lead to the “bleaching” of
voting districts in states like Florida. Of course, this will be
a undermining disaster to the Voting Rights Act. The
proposed “whitening” of voting districts has a lot of Black
people confused and we when we are confused, it can cause
a low voter turnout.

In Florida, more than four million dollars has already been
spent to promote the “bleaching” of Black and Latino voting
districts. Some of my colleagues in the Civil Rights
Movement have been unfortunately sucked into supporting
these latest tactics of voter suppression and disempowerment
of black political interests and progress. I stand firmly with
Congresswoman Corrine Brown, Congressman John Lewis,
Congresswoman Barbara Lee, Congressman James Clyburn,
and many other members of the congressional Black Caucus
who have publicly spoken out against these regressive and
backward ballot initiatives that are designed to undermine and
replace the Voting Rights Act with State’s Rights Constitutional
Amendments.

We need a large Black voter turnout throughout the nation.
Let’s not sit back and watch others dismantle our progress.
Our communities deserve better. Let us not be confused or
apathetic. Let’s tell our young voters and our senior voters
that the future is in our hands: Vote early and vote strong.
Don’t lose hope. Don’t be confused. Stop the bleaching!
Vote for freedom, justice, and equality for all.

Dr. Benjamin F. Chavis, Jr.

Stop the bleaching of Black and Latino voting districts: 
Florida leads the way in voter Suppression and Regression
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By Andrea Bartz and Brenna
Ehrlich, Special to CNN

The six commandments of photo sharing.
focus on Facebook photos, tag-able Flickr
photos and really any image you send out into the world
via a blog, tweet, or other online platform.

Thou Shalt Not Post Pics of...
...Anyone doing anything illegal.

This includes but is not limited to: streaking, sharing a
joint, hanging out on the wrong side of a “no trespassing”
sign, and raising a glass with a 19-year-old cousin. I don’t
care whether it’s tagged or not, if it goes online the subject
is screwed. In fact, delete it. It never happened. What “no
trespassing” sign?

...Anyone obviously inebriated.

Do we really need to tell you this? Apparently, yes, based
on the bevy of despicable photo blogs devoted to the
topic. They feature shots of barely conscious imbibers
who should be in the back of ambulances, not curled up
around toilets while their friends pull out cameras. So
here you go: DON’T TAKE OR POST SUCH
PICTURES. We also don’t recommend getting that
slizzared, but hey, this is Netiquette, not Life Advice.

...Anyone making out.

Wedding kissies are one thing, slobbery tongues are
another. It’s humiliating for the photographed and
horrifying to helpless witnesses. Thou Shalt Check with
the Subjects Before Posting...

...Anyone doing anything their health
insurance might not like.

The 6
Commandments
of Online Photo
Sharing

Well, welcome to 1984: Insurers can, and do, scour your
Facebook account and deny claims based on what they
find there. A recent article in “SELF” magazine tells of a
young woman booted from her depression-related
disability insurance after she posted pics of herself
smiling with friends. 
Now, obviously we’re not suggesting you only post
photos of yourself looking miserable (or, alternatively,
scuttle under a rock and erase your online presence in an
attempt to outmaneuver HMOs), but do play it safe. Get a
thumbs-up before posting pics of a pal, say, sucking on a
cancer stick.

...pictures of anyone in a bathing suit.

There are a few people who keep their Facebook profiles
bikini-free, either because of body image or professional
concerns (yeah, if you’re FB friends with your boss, you
might not want her to see you flouncing around in a
stringy triangle top, clutching a coconut-shell cocktail). It
never hurts to check beforehand (and hey, if she gives you
the red light, you’ve got some instant blackmail material).

...throwback photos.

There is but one flaw with the photo album/lock-box
comparison: the mighty scanner. Your friend might find
that photo of herself as a pizza-faced 13-year-old with her
arm deep in a Doritos bag hilarious, or she might find it
completely devastating, depending on which way her self-
esteem headed post zit-addled adolescence. Ask in
advance of launching that well-intentioned trip down
Memory Lane.
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The term “business credit” can refer to a variety of things. For
instance, there are business credit cards, business credit lines,
business loans, and just plain ole business credibility. While
these are all different, really they are all the same. Essentially,
they all lead to money that you can borrow for your company’s
needs.

Getting access to business credit can either be really easy or
really hard; There is no real middle ground. It really all depends
on how old and profitable your company is. The older your
company and the more money you make, the easier it is to get
it. The younger your company and the less money you make,
the harder it is to get it.
With all that said, here are some proven ways to get business
credit: 

1) Maintain Your Personal Credit
While there are ways around this, the average person can only
get access to business credit if he/she has good personal credit.
Conducting a credit check on your personal financials is
usually the only means that a banker has to determine whether
or not you are too risky for them. If your personal credit sucks,
fix it. It will be well worth your time - however long it takes!

2) Shop For Banks
Always remember that banks need you just as much as you
need them. Giving you access to credit creates revenue for
them. Therefore, if one bank turns you down - try another. In
your community, there are probably at least 25 different banks.
All of them have a different application process, all have them
have different criteria, but at the end of the day - they all want
to do business with you. FindABetterBank.com is a great tool
to find banks in your area.

3) Search Online
In addition to the banks in your local community, there are tons
more on the web. These virtual banks may have higher rates,
but they too are very desperate for your business. Many offer
business loans and business credit cards. Conduct extensive
research using Google, Yahoo, and business directories such as
www.Business.com.

4) Find a Broker
A broker is a person or company that can help you find the best
bank available. They can save you a lot of time and energy, and
may even bring opportunities to your attention that you
would’ve never found. Be careful about shady brokers who are
so desperate for your business that they will connect you with
loan sharks.

5) Attend Financial Seminars
If you’re aware of a financial seminar or workshop in your
area, make every effort to attend. What better way to be

e d u c a t e d
about the best
f i n a n c i a l
options for
y o u r
c o m p a n y ,
then to be
advised by a
local expert?
Usually these events are free to attend, and the person hosting
it is usually very knowledgeable about the best banks and
financial institutions to do business with. As always, double-
check any references by doing your own research. 

6) Attend Business Conferences
Every year, hundreds of business organizations and
publications host their own annual conferences. Most have
expos where companies such as banks can set up booths to
recruit new clients. This is a great opportunity for you to
inquire about their services, collect literature, and learn exactly
what you need to do to apply and be approved. 

7) Read Business Magazines
Publications such as Forbes, Inc, Fast Company, Black
Enterprise, Hispanic Business, and even Business Week, report
regularly on the business credit and financing industries. They
often provide unique tips and techniques that can be used. Not
only can you benefit from the content from the articles within,
but you can also benefit from the advertisements (both display
and classified) that promote various opportunities. 

8) Shop For Business Credit Cards
In addition to shopping for banks, you can also shop for credit
cards from banks that you don’t even belong to. If your own
bank won’t give you a card, that doesn’t necessarily mean that
others will also deny you. There are many to choose from, with
vary interest rates and rewards programs that can benefit your
business.

How To Get Business Credit
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DON’T MISS OUT ON THE OPPORTUNITY TO ATTEND THE COLLEGE OF YOUR DREAMS

Contact Us Today: (407) 412-9229
www.FinancialAidNetwork.net * info@FinancialAidNetwork.net

Beverley Chishom
President / CEO
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RecipesPS... IIt’s RReally GGood!
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The brisk economic times seems to place a dark shadow
over the entrance of the 2011 Summer. The real estate
market is down to an all-time low, gas prices are high, the
war in Iraq lingers, and the leadership of our country is up
for grabs again. Everyone everywhere has been touched
someway by these trying times. We feel the ill affects…
unemployment, foreclosures, high crime rates, increase
sickness and even death. How did we get here? Where was
the warning? Do we escape?

I’m reminded of the Pharaoh who had a troubling dream
that no one could interpret but Joseph as he explained that
Egypt would have seven years of harvest followed by seven
years of famine. The dream was a warning to Pharaoh that
gave him time to prepare for the dramatic economic down-
turn that was about to come. We today have had many years
of harvest, a time when everything was plentiful and our
work produced fruit with very little effort. Now things have
been getting lean and by all indicators, will continue and
become progressively worst over the next years.

Harvest should not just be a time of indulgence. A time we
spend and consume, fulfilling our hearts every desire. It is
much easier to save when there is abundance. It is less
difficult to study and learn when there is no pressure.
Building relationships comes without thinking when times
are good. However, when famine strikes the land,
unpreparedness and derelict of duty leaves many stating -
Could’ve, Would’ve, Should’ve!

I could have saved money. I would have gone to school and
earned that degree. I should have worked a little harder in
establishing closer relationships with other businesses.
Now times are hard and money is tight for me and everyone
else. Where do I go? To whom do I turn? God is not a

respecter of persons and He blesses us all the same in that
He has given us all 24 hours in a day. It is what we do with
that time that differentiates us as individuals. Successful
individuals can track the number of hours they spend
towards bettering themselves each day. 

Pharaoh had the dream, and in Genesis 41:25, Joseph
explains to Pharaoh that God is showing him what He is
about to do. This tells us that regardless of what our state
maybe as a People today… God is still very much in
control. Many are adversely affected today not because
the Devil has attacked them, but simply because they are
out of touch with God and unaware of what God is doing,
and therefore frivolously spend their time. 

Joseph supplied Pharaoh with knowledge which allowed
Pharaoh to create a “famine plan” which prevented
starvation and kept Egypt from turning from might to
ruin. What you don’t know can hurt you, therefore, we all
need to know what’s ahead, and have a detailed survival
plan prepared. As leaders, it is our responsibility - not an
option. 

The Bible is still our road map and guide to successful
living. It gives us an account of how God dealt with those
of yesterday as an indication of what is expected of us
today. Though we may change and are constantly finding
ways to innovate and upgrade, God is still the same,
yesterday, today and forever.  Make sure you are not
reshaping God to fit your plans and desires, but instead
seeking His will and plan for your life. Only then can we
expect to rise above the famine in the land.

www.ProgramSuccess.net
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